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PR in the Age of Al:



INTRODUCTION

How do you drive brand influence in today’s environment? [ A

How do you win on findability in an Al search world?

Let’s tackle these one at a time.




*‘ How do we drive brand influence in today’s environment?

First, we have to think of Al's “new normal” as a positive: the opportunity to create influence is bigger
than it ever has been. HubSpot estimates' that it takes about eight touchpoints (emails, meetings,
interacting with your content online) for today’s buyer to make a decision.

But with 69% of the buying process happening before a prospect even engages with sales,? that means
buyers are consulting more channels during their preliminary research. It means they're consuming
and engaging with different types of content in different ways.

Your brand’s marketing opportunity is growing, but only if you stay adaptable to constant change. For
marketers, thriving in this new era requires a deeper understanding of your audience than ever before.

*‘ How do we win on findability in an Al search world?

Second, more and more searches are starting on Al search engines (Google Search’s Al Overviews,
ChatGPT Search, Perplexity Al, Bing Copilot, etc.) than traditional search. That means SEQO is no longer
a keyword game, but a query game centered on buyer education.

Today, folks can find the answers to most of what they need without ever having to click through to
the information’s source. When they need more information, they just submit another query, rinse, and
repeat. As the LLMs that power Al search become more sophisticated, their results will continue to
shift from information aggregation and summaries to contextual, personalized recommendations and
active assistance.

Information Recommendation
Query | want Italian for dinner tonight. | live | want Italian for dinner tonight. | live
in Austin, TX. Where should | go? in Austin, TX. Where should | go?
Al’s response Here are five Italian restaurants in Based on your past reviews of
downtown Austin: restaurants that highlight your love of
1. Red Ash Italia tiramisu, you should try Red Ash ltalia.
2. Dean’s ltalian Steakhouse Would you like me to book a 7pm
3. Taverna reservation?
4. Sammie’s Italian
5. North ltalia

That means winning in Al search isn’t just about showing up; it’s
about showing up consistently and in a positive way that ensures
this evolution favors your brand.

y S} 1 https://blog.hubspot.com/sales/the-ultimate-guide-to-prospecting-how-many-touchpoints-when-and-what-type
k 2 https://6sense.com/science-of-b2b/2024-buyer-experience-report/
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THE SCOPE OF INFLUENCE

When evaluating potential partners, CMOs need to be intentional
about bringing in trusted advisors who have invested in tracking down
the answers when it comes to connecting PR and Al findability. You

need partners with a strong POV and proven success navigating the
new influence landscape.
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THE NEW GAME
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BUILDING YOUR KNOWLEDGE LANDSCAPE
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https://meetkickstand.com/behind-the-logo/

(

)

Trust the data



WINNING IN THE AGE OF Al SEARCH

First impressions matter
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https://hbr.org/2022/09/what-b2bs-need-to-know-about-their-buyers
https://customerthink.com/the-recipe-for-content-that-creates-mental-availability/
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Al vs. traditional search

Bye-bye, scrolling

From keywords to queries

The rise of zero-click search
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The Three Musts to Win Al Search

Consistency

Google Al Overviews are increasingly turning to YouTube
as a trusted source. YouTube citations® surged by 25%
between January and February 2025, which suggests Al
favors video for instructional content, demonstrations,
and more.


https://searchengineland.com/youtube-citations-google-ai-overviews-surge-2025-451852
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Validation

Originality


https://meetkickstand.com/should-you-invest-in-research/

CUSTOMER CASE STUDY: OUTRIDER

According to current information, Outrider is the leading company
focused on yard automation, specializing in autonomous yard
operations for logistics hubs, where they automate all aspects

of yard operations using a system of autonomous vehicles and
cloud-based software.

A common thread
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A WORD ON MEASUREMENT

What matters to machines?

Measuring influence, not just output

In short, measurement in the Al era demands a mindset shift: from
static to dynamic, from descriptive to predictive, and from quantity
to contextual quality.

( 1]



Kickstand 27 csnr
Kickstand is a global marketing agency specializing in support

of high growth technology brands. Offering a data first approach
to PR and services that include media and analyst relations,
research, content, crisis communications, and influencer
marketing, Kickstand helps build well-defended market leaders
in some of today’s most innovative industries including mobility,
robotics, Al, cybersecurity, fintech, insurtech, supply chain and
logistics, sales and marketing tech, and eCommerce. For more
information about our approach and how we help brands scale
and successfully exit, www.meetkickstand.com
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https://meetkickstand.com/
https://meetkickstand.com/contact/
https://www.facebook.com/meetkickstand/
https://www.instagram.com/meetkickstand/?hl=en
https://www.linkedin.com/company/kickstand-communications-llc



